Nendo Design & Oki Sato’s

Aha! Moment
Toy Story: Children
'z MAKING SOMETHING
| g OUT OF NOTHING

HUMDINGER WIND
GeNERATES A Goob IpEa

Kenji Kawakami & the Art of
Un-useless Inventions

THE
WHY DIDN’TI
THINK OF THAT







Chocolate Pencils

And 10 Other Things Nendo Designed That You
Wished You'd Thought Of First.

Let’s say you're sitting under a tree, and an apple falls out of it
and hits you in the head. What would your reaction be? Some
people would rub their head and curse; others would laugh;
others would shrug and eat the apple; and if you're a Sir Isaac
Newton kind of guy, you have an “Aha!” moment—you reflect
on what just happened, write a paper, and give humanity a
concise understanding of gravity.

Story by N. Rain Moe Work Images Courtesy of Nende.
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Cabbage Chair

esigner Oki Sato is maost

definitely a Sir Isaac Newton

kind of guy. The mild-

mannered head of Tokyo's
Nendo design firm—a prolific design
force with a list of awards and projects
so long, you can't believe they're not a
huge company draws i i
fior his st i designs from surprisingly
ndane sitn velay

ne people get

ions. “Ev

ife,” he explains. “Sc
inspiration by looking at a maga.
or going somewhere far away,
something really different, B

getinfluenced by eve life. Just
walking around my neighborhood for
five minutes, | can often find something
influential
What does that
# Take Nendo's Hanabi lamp: made
emory alloy, the hanging
hortly after
n the bu

te

from sl
lamp opens up like a flow
being wrned on; heat fro
causes th al 1o spread its ©
And the inspiration for this design ¢
from...a g of iced tea,

“I was sitting in a cafe by myself,
which I u v do on the weekends,”




.

A

AN

Hanabi

Talking

explains, “having a glass of iced tea, The
ice started melting, and then it moved
and made that sound—do you know
what I mean? Like when the ice starts to
slide. It made that sound and I started
thinking, ‘Couldn’t I design something
that would move or change according o
a change of temperature?’

“Then I remembered there was a
metal, ‘shape-memory alloy,” and if 1
could set the alloy’s position according to
the temperature of the lightbulb, T could
make a lamp that would *bloom’ when
the lightbulb changed wemperature, It
was very natural, and it wasn't inspired
from the material itself—the story was
there first, and then I found materials
that would match the swory.”

Then there's Nendo's Talking salt,
pepper, and soy sauce shakers, which
don't rely on printed letters, colors, icons,
or the amount of holes in the top to tell
you what's inside—instead there are liule
faceless mouths sculpted into the side of
them, cach set of lips clearly enunciating
a particular sound: “yu” for sheyu (soy
sauce), “shi” for shie (salt), and "ko” for
kasho (pepper).




ILLOIHA - Omotesando

“It was again when | was in a small
restaurant; | noticed that the salt and
pepper holders had a small *5" and ‘P* on
the containers,” Sato says. “T was th ing
maybe there's a different way of telling
someone what's inside the container
without using letters or words. Then [
thought maybe I'd use a voice or, 3
gestures. [ started thinking shi for thin,
salt in Japanese. The shape of the mouth
hecame the design iself.”

We joke to Sato that a lot of his
inspirations seem o come from him
sitting in cafes and restaurants; is that
where he spends all of his spare time?

“The truth is, I really like to stay
home. I'm like a design otakn,” he laughs.
“I don't have many friends so 1 like o sty
home, have a cup of coffee, take walks
and things like that”

Though he's a self-professed
homebody now, Sato's current course
Was SELON @ LF OVErSeas, six years ago,
Just after grad school, After receivi
Masters in Architecture at “a university
called Waseda,” as Sato humbly describes
it (Waseda is the Harvard of Japan),
he took a graduation trip with some
classmates. “Just finishing school, T had
nothing to do, Five or six of us decided o
take a trip to the Salone Internazionale
del Mobile, the Milan Design Furniture
Fair.

“I had heard of the Salone before
but had never been there, and there
wasn't much information about itin
Japan. So it was quite interesting to see!
How do you say it? In architecture school,
there were so many rules, it was really
strict—you can't do this, you can't do
that. But at the Furniture Fair [ found
everyone was designing so freely. And |
wanted o design the way that they were
designing.”

Sato's classmates had the same
desire, and upon returning 1o Tokyo,
they formed the aptly-named Nendo.
“Nendo’ means free-form clay, like Play-




Dish, very soft, very fluid,” Sato explains
“That was the exact way we wanted 1o
work.”

“Work” wa

and also the pr 1 the economie

perative word,

doldrims of

Matsumura, architeet Takayuki Ishikawa,
and designers Teruaki Okada and

Yoshitaka Ilto—sustained themselves with

Competition, as well as the Tokyo
Designers Block Frame Award
T'h: ercd Nen

attent wract their first paying job,

 enough

the Canvas restaurant. “It was a very small

house, and the client wanted us to m

itin o a small restaurant,” s;

had

Alice’s Tea Party
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Diamond Chair

abric.” The leftover material was
used for business cards and matchboxes,
and Nendo topped the space off by
lighting it with a sexy series of lamps—
ir Al(Pb) Lumi. “After finishing that
project we got a lot of ater
the Japanese media and lucki
able to get more jobs,” Sato recounts.
Tn 2003 Nendo was back at the Milan

Design Furniture Fair—but this time as

hilbi not wide-eyed grad s
(P} Lumi lamp won Special
“Then we had some contacts
1 companies, furniture com-
embers, and Nendo's

ad.
By the end of 2006 Ne
established offices in both
E completed an astonish-
ing B0 projects in six categories (arch-
nierior, events, furni
. winning 30
design awards {in Stockholm, Pari
York, Berlin, Milan, Madrid, Shangh.
Tokyo, and others). We ask Sato how
are able to accomplish such an insane

New

Rokumaru
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pace with a staff of o
(including Sato) and
they sleep? “We sleep,” Sato laughs,
we do have a lot of projects. T guess we
i and we don't lik
. I we feel i
interesting, we just do ic”

hat same year Nendo made
design news with their climbing wall at
Tokyo's ILLOTHA Omaotesando gym.
“[We] developed a design 1 uses the
mismatch between a rugged outdoor
sport and Tokyo's fashion district 1o jts
advantage 5 the Nendo description.
“Instead of 1 rough and outdoorsy

really enjoyv desigr
saying ‘no’ o the

picture frames,
cages, and flower vases 1o cr
g wall with hard-1o- holds and
finger grips.” The design,
unsurprisingly, won them vet another

he Japanese Socicty of

is not the goal of Nendo, nor Sato; both
are more interested in creating unusual




experiences. Nendo's 1% products line

ol of this,

best e

Bulb-Lamps
1% Products

a freedom of ereating
i it tech-

is perhaps

owners th

experience the joy of own
“We
e—ithe [one-off] an
s designs that are produced in
thousands,” says Sato. 1 thought, "Wh
would be the best number to produce a
1 of someth I thought 100

e, sort of a magic
and by owning one piece it

s percent of the

like a limited edition,” S
“but by limiting the ma
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nologies or materials which are not fit for
n, even older or handeraft

as, very small designs
o continues.

“Very
are importal
=1 guess that comes from my des
spiration, which i i
s can give a
ing really differ
1 really enjoy those °
and 1w e those moments with
people” #

urprise or
o
" moments,

SO really new.

o sha
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